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Thanks for checking out this guide.

I've put together this document as | often receive questions
around how | promote my books.

Within the next few pages, | share the marketing techniques
that | use in the hope they will serve as a toolkit of ideas for
your upcoming book projects.

To make it easy, I've split the activities into things you can
do during the pre-launch, launch and post-launch phases of

your publicity programme.

| hope you find them helpful.




Promotional Approach
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Preparation and launch Customer and media Ongoing promotional
planning activities. image-building activities. reinforcement activities.
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Pre-Launch ideas

Design a book website.
Make a book trailer to post on video platforms and social media.
Prepare a spreadsheet of contacts for book promotion activities.

Write a press release and research a list of media contacts.

Brainstorm media storylines for one-on-one press interviews.

Compile a media kit to include your press release, author biography,
book synopsis and a USB with photos.

Design a bookmark to handout.
Design a book flyer to handout.

Design a book e-flyer to email and post on social media.
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Pre-Launch laeas (cont.)

Design a ‘coming soon’ new release teaser to solicit pre-orders.

Set up your Facebook/Instagram/Twitter/Linkedin/Pinterest/YouTube
accounts and plan out weekly updates, e.g. footage, photos, reviews,
snippets, special offers, events, etc.

Design an electronic signature with your website, book details and
social media links. Embed at the bottom of your email.

Arrange author accounts on sites like Smashwords, Author’s Den,
Amazon Author Central, Goodreads, etc.

Research list of book reviewers and request reviews, e.g. newspapers,
special interest magazines, niche market reviews, freelancers, etc.

Draw up a list of influencers and send out complimentary copies.
(The hope is they will review and introduce to their community).

Explore a partnership with a non-profit. Use your book as a force for good.
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